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GN-332 ) 2 111480

I Semester B.Com. Examination, December - 2019
(CBCS) (F+R) (2014-15 and Onwards)
COMMERCE

Paper - 1.5 : Marketing And Services Management
Time : 3 Hours Max. Marks : 70

Instruction : Answer should be written either in English or Kannada.

R — @ / SECTION - A
1. 3 39N SRYHTRETE 0 WIB-BJINER 0vZor. TE WTI-TFR 0 oM.

Answer any five of the following sub-questions. Each sub-question carries
two marks. 5x2=10

(a) @ﬁo&sz’o&%o&m‘% WAATORA.
Define Marketing.

(b) mg,@waxd ROV mmmel QDTOA.
Explain the term micro-environment.

(c) PR TIFS 20T3e 2

What is consumer behaviour ?
(d) =R NFrp POTTeR 2
What is Product Mix ?
(e) Remo [T LOTTeD ?
What is Service market ?
(f) Jodwee dAdReN Q0TBED ?
Who is a travel agent ?
(g) BO-T3Fedon® Q0TTeD 92

What is Telemarketing ?
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den — W / SECTION - B

B 3UNS iR et TIRR 0308, TR BIR @S WO 3x6=18
Answer any three of the following questions. Each question carries
- six marks.

2. A-BITIOT MEOOFLNTI), DTOR.
Explain the features of e-business.

3. oDPeen IIFSoD [0DhYT WOINGI, FoFTON DTOR.
Explain briefly the personal factors of consumer behaviour.

4, TR SN @af\’)w@@(pod) aosmmol xogagmn QDTOA.
Explain the stages involved in new product development.

5. JIS8EI0D mgsawab& QRO
Explain the Promotional mix.

6. @mmewém WY TO350ED ReRNS mt‘a@gsaﬁ%“dbcl RNWOA.
Explain the characteristics of Tourism and Travel services.

dgen — 2 / SECTION - C
B FYNT O3RP)TTETR AT @501?1@7? YOBOR. T T3 aamw& ©osngd. 3x14=42

o (it iy
Answer any three of the following questions. Each question carries
fourteen marks.

7. QBOWRDE FODFNRIRY, DJOR.
Explain the functions of marketing.

8. mdaﬁéé BNCEBOLD DOTTERD ? mm% BNCE BT e:sc;acjmﬁmel NWOA.
What is market segmentation ? Explain the bases of market segmentation.

9. XS JpoFT 0BT ? 8BS ITFTT 0eS Tepoes eV ©OBNFTY, DWOR.
What is Pricing ? Explain the factors influencing pricing decision.

10. ReANY ozF DI MOEOTEONTI), WBF A
Discuss the meaning and characteristics of services.

11. odseer Ogme AeBNe DFORRDE WIeTZY, DB/OR.
Explain the marketing mix of Health Care Services.
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den — & / SECTION - A
1. B 3903 oSRRYTRETL D WID-TJIAOR WB0R. BE WT-TJ71 ATE WOIRRD.

)

Answer any five of the following sub-questions. Each sub-question carries

two marks. 5x2=10
(a) DTOWRLIODZ, WATORA.
Define Marketing.
(b) o3 TOTT ow TSI, DTOL.
Explain the term micro-environment.
(c) ©NEREN JIFS 0T 2
What is consumer behaviour ?
(d) W[R NFgp HoTTeD 9
What is Product Mix ?
(e) Reww BB 0TI ?
What is Service market ?
(f) oSseee JAdeeN HOT3ED ?
Who is a travel agent ?
(g) EBO-TT03FL30IT° QOTTE ?
What is Telemarketing ?
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Answer any three of the following questions. Each question carries
- six marks.

2. Y-[PHIOT MOOOTLNTY, WIOA.
Explain the features of e-business.

3. PN TIEIOD déojaﬁﬁ ©OBRYR, FOFTION LB/OA.
Explain briefly the personal factors of consumer behaviour.

4. T3 WIZ eﬁapﬁ@%oda TOBNEI, BOFTesoN QNWOA.
Explain the stages involved in new product development.

5. TRSEID SNTEOTI), QWO
Explain the Promotional mix.

6. @mfwedsm R0B) TO3T0ED BeRNS msaQJgs@ﬁeé?DQ QNWOR.
Explain the characteristics of Tourism and Travel services.

dpen — & [/ SECTION - C
3 3YNT CIRPTEIR W TINYA 030 TG BIR TOTewy wosh.  3x14=42

Answer any three of the following questions. Each question carries
fourteen marks. '

7. QBERRDE FOORFNFIY, DTOA.
Explain the functions of marketing.

8. HToEE WNeFsoee ROTTED 7 TP, INeF BT SEOTNTTY, OTOA.
What is market segmentation ? Explain the bases of market segmentation.

9. XS IPOFT Q0TI 7 WS ATFTT e Tgow VBT WOSNTR, DWOR.
What is Pricing ? Explain the factors influencing pricing decision.

10. ZeSNY ©FF D) MODOFLNTY, 3B A.
Discuss the meaning and characteristics of services.

11. ©dneer, S3mo Rekne DFWANT 0TTTY, DTOA.
Explain the marketing mix of Health Care Services.
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