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Paper - 1.5 : Marketing And Services Management

Time : 3 Hours Max. Marks: 7O

Insttttction : Answer should be uritten either in English or Kannada.

eryorl - a I SECTION-A

1" dr E*nci o.ir{crodd.o acJ: srud-d,E{rl9ri w^{Oxr. gie wd-qid.d adc$ erodrlsjo.

Answer any live of the following sub-questions.
two marks.

(a) *tctrci'6o;il1. 
"JodsDr&,?,.

Define Marketing.

fu) {.rJd dUEo i^'^' *rJ'\ - <q6
cqg s'(' J-wiJ'Qd c^Jc^Jv'!'

Explain the term micro-environment.

c&s,lJoen dgrd "ro.ddecb ?

What is consumer behaviour ?

CIg srgro aoddedr ?

What is Product Mix ?

deuso *md:d$ ":oddedr ?

What is Senice market ?

gcJiore Oo3neh oodde$ ?

Who is a travel agent ?

CO-dadrq3onr ooCded: ?

What is Telernarketing ?

Each sub-question carries
5x2=1O

(c)

(d)

(e)

(f)

(g)
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!,:.),i., - A{Drl-E/SECTION-B
' iii*gnd'oiedcoa&o 63:uo& dd4dgi{ w{o&. de dd4ri ercb erodzlst. 3x6=18
Answer any three of the following questions. Each question carries
six marks.

2. .a-drdaadd rbeoe.t$eorl9$4 AdO&.

Explain the features of e-business.

3. er$qj.oea ddrdoJ: delo$qd erodd$d:* iof,daan CIdoxr.

Explain briefly the personal factors of consumer behaviour.

4. d.oi wdd* c?pde)qo$ dodrl$d:u dof,damn ado:.).
Explain the stages involved in new product development.

5. giddrdo$ eogsodab4 adO,lr.

Explain the Promotional mix.

6. qiomd.oedraf SQ dolreo dedrlS iteoe.:$eorl$d)4 adotu.
Explain the characteristics of Tourisno and Travel services.

a8Fo?i -xl SECTION-C
* Ednd dm$ooddn dlrocb dd4rl9ri w{0,1. de ddiri dOuoor* erodrls;b. 3xL4=42
Answer any three of the following questions. Each question carries
foutteen marks.

7. A3,o$$AE rooJ:rrl$d>o AdO:r.

Explain the functions of marketing.

8. drocbdaA dfterddeo aodde$ ? dod:d€fl dAerddeod uqodrlgd:o &dol.
What is market segmentation ? Explain the bases of market segmentation.

9. e,iei &Oord aoddedr ? eie3 OOordd dreej ElzJod zle&d erodrl$&* ado&.
What is Pricing ? Explain the factors influencing pricing decision.

10. dedrl$ eifir abd: rbeoe.:$mrl$d>* zdz3r:r.

Discuss the meaning and characteristics of services.

11. udner! d** *edri$ egobxbed tugeod$4 &doA.

Explain tJle marketing mix of Health Care Services.
.l
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I Semester B.Com. Examination, December - 2Ot9

(CBCS) (F+R) (2OL4-15 and Onwards)

No. of Printed Pages : 2

1 1480

COMMERCE

Paper - 1.5 : Marketing And Senrices Management

Time : 3 Hours Max. Marks : 70

Insfiitction : Arrcwer shautd. be uritten either in English or Kanna.da-

e?trorl-n/sEcTIoN-A

1. di d*n,i o3:o{croddo auJ: erud-dd{rl9rl en)qo&. {e wa-5idgi ad& erodrlsb.

Answer any Iive of the following sub-questions. Each sub-question carries
two marks. 5x2=1O

Define Marketing.

d 
^1, 

'a1F,-rr-< -,r,o ' f :(i*\ \<A 9NgU WVryV WVA WWWU. WWVry.
cqg -{

Explain the term micro-environment.

erdbd.raen Cdrrl *-odded: ?

What is consumer behaviour ?

txl ;)5ro aodors ?
JJ

What is Product Mix ?

re.,si. andtgti ;ctoeO ?

What is Sen'ice market ?

6CDrc Do3oen acdded: ?

Who is a travel agent ?

CO-aiaEre.Sonr aodde$ ?

Wkrat is Telernarketing ?

(a) ;gc0Jml6o:;&* il.rsr!d&X.,.

(b)

(c)

(d)

(e)

(0

(g)
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e?Prl-alsEcTIoN-B
dr'd$nd o3ndmd&o ai,./o& dd4deii erlgol. d.9 g64ii eld: caotrlst. 3x6=18
Answer any three of the following questions. Each question carries
six marks.

2. "a-drdoadd rbeoe.:1ieoil$$4 AdO$.

Explain the features of e-business.

3. elabdoen ddrdo$ dddqd uodrl$d>n nofldaan ado$.
Explain briefly the personal factors of consumer behaviour.

4. d.oi wddo capddqo3r dodd$d:u Bogdaan adoft.
Explain the stage.s involved in new product development.

5. qiddrdoS: eogsod&4 &do&.
Explain the Promotional mix.

6. giand.oedr$ *4 dosrso dedTl$ rbeoe.:$eoi'(S$4 ado$.
Explain the characteristics of Tourism and Travel services.

aqrEd-xlsEcTIoN-c
* dsnd otndlooddn *Jo& dddrlgri w{Oxr. 4e dd4ri EAF?$d erodrlsb. 3.lxL4=42

Answer any three of the following questions. Each question carries
fourteen marks.

7. aSoeoxbed ao$rrl$$n edo&.
Explain the functions of marketing.

8. dro&d€ dherddeo aodded: ? dro&dq dAerddeod uqodrl$$n adotu.

What is market segmentation ? Explain the bases of market segmentation.

9. aiei Oeard aodded: ? aieJ OQardd *>eej Eiepod e,red:d elodil9d:o ado8).
What is Pricing ? Explain the factors influencing pricing decision.

10. dedrl$ er$r drdr- rbeoE:deorl$drn zdairl.
Discuss the meaning and characteristics of services.

11. udoe$ d** dedrl$ &gogcxbed tugsod$d adoh.
pxplain the marketing mix of Health Care Services.
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