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Optional
Group - B
MARKETING AREA
Paper - I
Principles of Marketing

Time : Three Hours] [Maximum Marks : 75
Are cowdt el * SW S wft ueEl % s
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Note : Answer all questions. All questions carry equal
marks.
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What do you mean by marketing ? What are
the functions of marketing in modern world ?
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Discuss internal and external factors/forces
affecting Marketing Environment.

B8 / Unit-11
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What do you wunderstand by . Market
Segmentation ? Point out its -objectives and
bases.
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What are' Buying motives ? Classify and
explain ‘Buying motives.
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3. 9IS ¥ A9 F GHS © 2 JUeT %
Ted &l FHARL|

What do you understand by Branding ?
Explain the importance of Branding.

37gdr / OR

DRG_3 (4) (Continued)

https://universitynews.in/



https://universitynews.in/

(3)

Th I h HAd [0 & fau sHE-%H
o faferi ®2 oo feget fawfer o
AR =l ?

What are the various methods of pricing of a
product ? Which will you recommend and

why ?
g8 / Unit-IV
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State the different types of<Retailers. Which
type is popular in India ?
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“Marketing: channels are the distribution

network © through which producer’s product
flow to the market.” Dicuss.

B8 / Unit-V
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Clarify  characteristics of an effective
advertisement.
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What do you understand by promotion in

marketing ? Explain the importance of
promotion in marketing.
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