
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? ¥æÏéçÙ·¤ Á»Ì
×ð´ §Ù·ð¤ ·¤õÙ-·¤õÙ âð ·¤æØü ãñ´ U?

What do you mean by marketing ? What are
the functions of marketing in modern world ?

¥Íßæ / OR

ED-2049
B.Com. (Part-III) Examination, 2021

Optional

Group - B

MARKETING AREA

Paper - I

Principles of Marketing

Time : Three Hours] [Maximum Marks : 75

ÙôÅU Ñ âÖè ÂýàÙæð ´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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çßÂ‡æÙ ÂØæüßÚU‡æ ·¤ô ÂýÖæçßÌ ·¤ÚUÙð ßæÜè ¥æ‹ÌçÚU·¤
ß ÕæãUÚUè àæç@ÌØô´ ·¤è çßßð¿Ùæ ·¤èçÁ°Ð

Discuss internal and external factors/forces
affecting Marketing Environment.

§·¤æ§ü / Unit-II

2. ÕæÁæÚU çßÖç@Ì·¤ÚU‡æ âð ¥æÂ·¤æ @Øæ ¥æàæØ ãñU?
§â·ð¤ ©UgðàØ °ß¢ ¥æÏæÚU ÕÌæ§°Ð

What do you understand by Market
Segmentation ? Point out its objectives and
bases.

¥Íßæ / OR

·ý¤Ø ÂýðÚU‡ææ @Øæ ãñU? ·ý¤Ø ÂýðÚU‡ææ¥ô´ ·¤æ ß»èü·¤ÚU‡æ
·¤ÚU ©UÙ·¤è ÃØæBØæ ·¤èçÁ°Ð

What are Buying motives ? Classify and
explain Buying motives.

§·¤æ§ü / Unit-III

3. Õýæç‡Ç¢U» âð ¥æÂ @Øæ â×ÛæÌð ãñ´ U? Õýæç‡Ç¢U» ·ð¤
×ãUˆß ·¤ô â×Ûææ§°Ð

What do you understand by Branding ?
Explain the importance of Branding.

¥Íßæ / OR

( 2 )
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( 3 )
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°·¤ ©UˆÂæÎ ·¤è ·¤è×Ì çÙÏæüÚU‡æ ·ð¤ çÜ° ·¤õÙ-·¤õÙ
âè çßçÏØæ¢ ãñU? ¥æÂ ç·¤â·¤è çâÈ¤æçÚUàæ ·¤ÚðU»è
¥õÚU @Øô´?

What are the various methods of pricing of a
product ? Which will you recommend and
why ?

§·¤æ§ü / Unit-IV

4. Èé¤ÅU·¤ÚU çß·ý¤Ø ·ð¤ çßçÖ‹Ù ÌÚUè·¤ô´ ·¤ô ÕÌæ§°Ð
ÖæÚUÌ ×ð´ ·¤õÙ-âæ ÌÚUè·¤æ Üô·¤çÂýØ ãñU?

State the different types of Retailers. Which
type is popular in India ?

¥Íßæ / OR

ÒÒçßÂ‡æÙ ×æŠØ× ßð çßÌÚU‡æ ÁæÜ ãñ´U çÁÙ·ð¤ ×æŠØ×
âð ©UˆÂæÎ·¤ ßSÌé¥ô´ ·¤ô ÕæÁæÚU ·¤è ¥ôÚU ÂýßæçãUÌ
·¤ÚUÌð ãñ´UÐÓÓ SÂcÅU ·¤èçÁ°Ð

“Marketing channels are the distribution
network through which producer’s product
flow to the market.” Dicuss.

§·¤æ§ü / Unit-V

5. °·¤ ÂýÖæßè çß™ææÂÙ ·ð¤ Üÿæ‡æ SÂcÅU ·¤èçÁ°Ð

Clarify characteristics of an effective
advertisement.

¥Íßæ / OR
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( 4 )
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çßÂ‡æÙ ÂýßÌüÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ
âð ÂýßÌüÙ ·¤æ ×ãUˆß â×Ûææ§°Ð

What do you understand by promotion in
marketing ? Explain the importance of
promotion in marketing.
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