
P.T.O.

Roll No......................       Total No. of  Unit            : 04

Total No. of Printed Pages  : 04

Code No. : 03/416

Third Semester Examination, Dec. 2018

M.Com.

Paper - IV

MARKETING MANAGAMENT

Time : 3 Hrs. Max.Marks : 80

• izR;sd bdkbZ esa izR;sd iz'u dk Hkkx A ,oa B vfry?kwŸkjh iz'u gSa] ftuds
mŸkj ,d ;k nks okD;ksa esa nsaA

•

izR;sd bdkbZ ds Hkkx C ¼y?kwŸkjh iz'u½ dk mŸkj 200&250 'kCnksa esa nsaA

• Hkkx D ¼nh?kZ mŸkjh; iz'u½ ds mÙkj 400&450 'kCnksa esa nsaA•
Part A and B of each question in each unit consist of very short answer type

questions which are to be answered in one or two sentences.

•

Part C (Short answer type) of each question will be answered in 200-250

words.

•

Part D (Long answer type) of each question should be answered within

the word limit 400-450.

Unit - I

Q.1 A foi.ku feJ.k dh ifjHkk"kk nhft;sA  (2)

Define marketing mix.

Q.1 B ^foi.ku izca/k^ D;k gS\  (2)

What is marketing management?

Q.1 C foi.ku dh izkphu vo/kkj.kk ,oa uohu vo/kkj.kk esa varj crkb;sA    (4)

Distinguish the old and new concept of marketing.
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Unit - IV

Q.4 A ewY; ls vki D;k le>rs gSa\  (2)

What do you mean  by 'Price'?

Q.4 B lsokvksa dk cktkj D;k gS\  (2)

What is marketing of services?

Q.4 C lhekar ykxr ewY; fu/kkZj.k fof/k dh foospuk dhft;sA  (4)

Discuss the marginal cost pricing method.

OR

fons'kh y{; cktkj dk p;u djrs le; fdu ckrkas dks /;ku esa j[kuk
pkfg;s\

What factors should be considered while choosing a foreign target

market?

Q.4 D ewY; fu/kkZj.k ds mu mís';ksa dh foospuk dhft;s tks vk/kqfud foi.ku
izca/k }kjk iwjs fd;s tk ldrs gSa\  (12)

Discuss the pricing objectives which can be fulfilled by modern marketing

management.

OR

foi.ku ds lkekftd vkSfpR; dks Li"V dhft;s rFkk foi.ku dh lkekftd
vkykspukvksa dh foospuk dhft;sA

Explain the social justification of marketing and discuss the social

criticism of marketing.
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OR

^^fofue; foi.ku dk vk/kkj gSA^^ O;k[;k dhft;sA

"Exchange is the basis of marketing" comment.

Q.1 D foi.ku dks ifjHkkf"kr dhft;s ,oa foi.ku dh izd`fr ,oa {ks= dks
le>kb;sA  (12)

Define marketing and explain the nature and scope of marketing.

OR

foi.ku fu;kstu ds D;k mís'; gSa\ bldh izfØ;k dks lfoLrkj le>kb;sA

What are the objectives of marketing planning? Discuss its process in

detail.

Unit - II

Q.2 A cktkj voLFkkiu D;k gS\   (2)

What is marketing positioning?

Q.2 B miHkksDrkvksa ds dksbZ nks izdkj crkb;sA  (2)

State any two types of consumer.

Q.2 C foi.ku ds ^dk;Z okrkoj.k^ ds ?kVdksa dks fxukb;sA  (4)

Enumerate the components of  "Task environment" of marketing.

OR

laxBukRed Ø; O;ogkj rFkk O;fDrxr Ø; O;ogkj esa varj Li"V
dhft,A

Distinguish between organizational buying behaviour and individual

buying behaviour.

Q.2 D cktkj foHkfDrdj.k ls D;k vk'k; gS\ blds ykHkkas ,oa vko';d rRoksa dk
mYys[k dhft;sA   (12)

What is meant by market segmentation? State its Advantages and

essentials.
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OR

miHkksDrk O;ogkj ls D;k rkRi;Z gS\ miHkksDrk dh Ø; fu.kZ; izfØ;k dk
o.kZu dhft;sA

What do you mean by consumer behaviour? Describe the consumer

buying decision process.

Unit - III

Q.3 A VªsMekdZ D;k gS\  (2)

What is 'Trademark'?

Q.3 B ^isVsUV^ D;k gS\  (2)

What is 'Patent'?

Q.3 C mRikn fu.kZ;ks ls D;k vk'k; gS\ mRikn laca/kh izeq[k fu.kZ;ks dks la{ksi esa
le>kb;sA  (4)

What is meant by product decisions? Explain in brief the main prod-

uct decisions.

OR

^mRikn thou pØ^ D;k gS\ mRikn thou pØ dh voLFkkvks dks
le>kb;sA

What is Product Life Cycle? Explain the stages of product life cycle.

Q.3 D iSdsftax D;k gS\ iSdsftx ds dk;ksZ dks Li"V dhft;s rFkk mUgs iSdst ds
vko';d rRoksa dh Hkh foospuk dhft,A  (12)

What is Packaging? Explain the functions of  Packaging and also dis-

cuss the essentials of a good Package.

OR

^czk.M^ D;k gS\ ;g VªsMekdZ ls fdl izdkj fHkUu gS\ md vPNs czk.M ds
vko';d rRokss dh foospuk  dhft;sA

What is 'Brand'? How does it differ from 'Trademark'? Discuss the

essantials of a good brand.
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