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Vhi % [k.M ̂v* eas nl vfr y?kwŸkjh ç'u gSa] ftUgsa gy djuk vfuok;Z
gSA [k.M ^c* esa pkj y?kwŸkjh rFkk vkarfjd fodYi;qä ç'u gSaA
[k.M ̂l* eas pkj nh?kZmŸkjh ç'u gSa] ftuesa ls çR;sd esa vkarfjd
fodYi gSaA [k.M ^v* dks lcls igys gy djsaA

Note :Section 'A' consists of 10 very short answer type questions, all of which

are compulsory and should be attempted first. Section 'B' consists of

four short answer type questions with internal options. Section 'C'

consists of four long answer type questions with internal choice.

  [k.M ^v*[k.M ^v*[k.M ^v*[k.M ^v*[k.M ^v*     (Section 'A')

fuEukafdr vfry?kwŸkjh ç'uksa ds mŸkj ,d ;k nks okD;ksa esa nsa %
Answer the following very short-answer-type questions in one

or two sentences :                                                             (2x10=20)

ç'u 1- foi.ku vuqla/kku D;k gS\
What is Marketing Research?

ç'u 2- foi.ku dh mRikn vo/kkj.kk D;k gS\
What is Product concept of Marketing?

ç'u 3- foi.ku feJ.k D;k gS\
What is Marketing Mix?

ç'u 4- foi.ku i;kZoj.k D;k gS\
What is Marketing Environment?

OR

Ø; esa fu.kZ; fu/kkZj.k izfØ;k dk o.kZu dhft;sA
Describe decision making process in buying.

ç'u 3- mRikn fodkl ls vki D;k le>rs gSa\ blds izeq[k rRoksa dks
le>kbZ;sA
What do you understand by product development? Explain

its main elements.

OR

iSdsftax D;k gS\ blds mís'; ,oa dk;ksZa dks le>kb;sA
What is Packaging? Explain its objects and functions.

ç'u 4- vUrjkZ"Vªh; foi.ku ij ,d fucU/k fyf[k;sA
Write an essay on International Marketing.

OR

ewY; uhfr;ksa ls vki D;k le>rs gSa\ buds mís';ksa] izd`fr ,oa vaxksa
dk o.kZu dhft;sA
What do you understand by Price Policies? Describe their

objectives, nature and contents.
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(2)

ç'u 5- xzkgd larqf"V ls D;k vk'k; gS\
What is meant by customer satisfaction?

ç'u 6- Øsrk O;ogkj D;k gS\
What is buyer behaviour?

ç'u 7- cktkj foHkfDrdj.k dh dksbZ ,d mi;qDr ifjHkk"kk nhft;sA
Give any one suitable definition of marketing

segmentation.

ç'u 8- mRikn js[kk D;k gS\
What is Product line?

ç'u 9- ijh{k.k foi.ku ls D;k vk'k; gS\
What is meant by test marketing?

ç'u 10- vEczsyk czk.M D;k gS\
What is umbrella brand?

   [k.M ^c*[k.M ^c*[k.M ^c*[k.M ^c*[k.M ^c*     (Section 'B')

fuEukafdr y?kq mŸkjh; ç'uksa ds mŸkj 200&250 'kCn lhek esa nsa %
Answer the following short-answer-type questions with word

limit 200-250 :                                                                  (5x4=20)

ç'u 1- foi.ku dh izd`fr dk o.kZu dhft;sA
Discuss the nature of Marketing.

OR

foi.ku feJ.k dks izHkkfor djus okys ?kVdksa dk o.kZu dhft;sA
Describe the factors affecting the marketing mix.

ç'u 2- foi.ku i;kZoj.k ds vkUrfjd ,oa ckgkz ?kVdksa dk o.kZu dhft;sA
Describe the internal and external components of

Marketing Environment.

OR

miHkksDrk O;ogkj dks izHkkfor djus okys ?kVdksa dks la{ksi esa
le>kb;sA
Explain in brief the factors affecting consumer behaviour.
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ç'u 3- ,d vPNs czk.M dh eq[; fo'ks"krk,¡ crkb;sA
State the main characteristics of a good brand.

OR

mRikn thou pØ dh izeq[k voLFkkvksa dks la{ksi esa le>kb;sA
Explain in brief the main stages of product life cycle.

ç'u 4- ewY; fu/kkZj.k ds ?kVdksa dks le>kb;sA
Explain the price determination factors.

OR

gfjr foi.ku D;k gS\ le>kbZ;sA
What is Green Marketing ? Explain.

[k.M ^l*[k.M ^l*[k.M ^l*[k.M ^l*[k.M ^l*     (Section 'C')

fuEukafdr nh?kZ mŸkjh; ç'uksa ds mŸkj 400&450 'kCn lhek esa nsa%
Answer the following long-answer-type questions with

word limit 400-450 :                                              (10x4=40)

ç'u 1- foi.ku izcU/k ls vki D;k le>rs gSa\ foi.ku izcU/k dk egRo
le>kb,A
What do you understand by Marketing Management?

Explain the importance of Marketing management.

OR

foi.ku dh mRikn vfHkeq[kh rFkk xzkgd vfHkeq[kh vo/kkj.kk ls
vki D;k le>rs gSa\ o.kZu dhft;sA
What do you understand by product oriented and customer

oriented concept of marketing ? Describe.

ç'u 2- cktkj foHkfDrdj.k dk D;k mís'; gS\ cktkjksa dks foHkkftr djus
ds vk/kkjksa dks le>kbZ;sA
What is objective of Market Segmentation? Explain the

basis of market segmentation.
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