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¹þãq ß h½»þ '¡' tçÞ Ày ¡âm viåÙàÊã ZàÎÂà ÑèA, âkÂÑçÞ Ñv §ýÊÂàà ¡âÂàwàuê Ñèñ h½»þ

'r' tçÞ jàÊ viåÙàÊã mnà ¡àÞmáÊ§ý âw§ýÌquäQý ZàÎÂà Ñè ñ h½»þ 'y' tçÞ jàÊ
Àãiê£ÙàÊã ZàÎÂà ÑèA, âkÂàtçÞ yç Zà¾uç§ý tçÞ ¡àÞmáÊ§ý âw§ýÌq ÑèÞ ñ h½»þ '¡' §ýàç

yryç qÑvç Ñv §ýÊçÞ ñ
Note :Section 'A', consists of 10 very short answer type

questions, all of which are compulsory and should be

attempted first. Section 'B' consists of four short answer

type questions with internal options. Section 'C' consists

of four long answer type questions with internal choice.

h½»þ-'¡'h½»þ-'¡'h½»þ-'¡'h½»þ-'¡'h½»þ-'¡'(Section-'A')

âÂàÈÂàâvâhm ¡âmviåÙàÊã ZàÎÂàà ç Þ §çý £ÙàÊ ¥§ý uà Ààç wà¨uàç ÞâÂàÈÂàâvâhm ¡âmviåÙàÊã ZàÎÂàà ç Þ §çý £ÙàÊ ¥§ý uà Ààç wà¨uàç ÞâÂàÈÂàâvâhm ¡âmviåÙàÊã ZàÎÂàà ç Þ §çý £ÙàÊ ¥§ý uà Ààç wà¨uàç ÞâÂàÈÂàâvâhm ¡âmviåÙàÊã ZàÎÂàà ç Þ §çý £ÙàÊ ¥§ý uà Ààç wà¨uàç ÞâÂàÈÂàâvâhm ¡âmviåÙàÊã ZàÎÂàà ç Þ §çý £ÙàÊ ¥§ý uà Ààç wà¨uàç Þ

tçÞ Àç ñ (tçÞ Àç ñ (tçÞ Àç ñ (tçÞ Àç ñ (tçÞ Àç ñ (Answer the following very short-answer-type

questions in one or two sentences)         (2)         (2)         (2)         (2)         (2x10=20)10=20)10=20)10=20)10=20)

ZàÎÂà-1. Îààço yç ¡àq ¨uà ytlmç Ñè ?

What do you understand by Research?

ZàÎÂà-2. wèÖààâÂà§ý Îààço ¨uà Ñè?

What is scientific research?

ZàÎÂà-3. âwÖààqÂà Îààço §ýL ¨uà yãtà¥Ý ÑèA?

What are the limitations of Advertising research?

ZàÎÂà-4. âwq½àÂà Îààço §çý ¨uà vàs Ñè?

What are the advantages of marketing research?

OR

£¾qàÀ Îààço ¨uà Ñè? ¡àq§ýàç ràkàÊ tçÞ ¥§ý Âàuà yàräÂà vàÂàà Ñè ñ ¡àq
¢y§çý âv¥ ¨uà Îààço Zàâ§íýuà ¡qÂàà¥ªàçÞ ñ

What is product research? You have to launch a new soap

in the market. What research process will you follow?

ZàÎÂà-3. ¡Zààuàçâªà§ý qáÊ§ýÌqÂàà¥Ý ¥wÞ Zààuàçâªà§ý qáÊ§ýÌqÂàà¥Ý ¨uà Ñàçmã Ñè? ¢ÂàtçÞ

¡ÞmÊ Ðq˜þ §ýLâk¥ ñ

What are Non experimental hypothesis and experimental

hypothesis? Clarify the difference between them.

OR

qáÊ§ýÌqÂàà âÂàtàê½à tçÞ §ýàèÂà-§ýàèÂà yã §ýâºþÂàà¢uàÝ ¡àmã ÑèÞ ? âwwçjÂàà
§ýLâk¥ ñ

Discuss the various problems faced in the formation of

hypothesis.

ZàÎÂà-4. âwxu §çý jäÂààw tçÞ yàm tàªàêÀÎàê§ý ây÷àÞmàçÞ §ýL Íuà©uà §ýLâk¥ ñ

Explain the seven guiding principles in the choice of a

topic.

OR

Âàuç ¡ÂàäyÞoàÂà§ýÙààê §çý Ûýq tçÞ ¡àq ¡ÂàäyÞoàÂà ytÐuà §ýà juÂà â§ýy Zà§ýàÊ
§ýÊçÞªàç ¡àèÊ £y§ýà §ýnÂà/qáÊsàxã§ýÊ½à â§ýy Zà§ýàÊ §ýÊçªàçÞ ñ

As a new researcher how will you select a research

problem and how will you define a problem or prepare a

statement of problem.

---x---
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Code No. : 03/516(B)(2)

ZàÎÂà-5. ÎàåÂu qáÊ§ýÌqÂàà ¨uà Ñè?

What is Null Hypothesis?

ZàÎÂà-6. qáÊ§ýÌqÂàà §çý §ýàç¢ê Ààç vàs rmà¢¥ ñ

Give any two advantages of hypothesis.

ZàÎÂà-7. ¡ÂàäyÞoàÂà ZàÊjÂàà ¨uà Ñè?

What is research design?

ZàÎÂà-8. Îààço tçÞ 'ytÐuà' â§ýyç §ýÑmç ÑèA?

What is 'Problem' in Research?

ZàÎÂà-9. £q§ýÌqÂàà §çý §ýàç¢ê Ààç ¡àuàt rmà¢¥ ñ

Give any two dimensions of hypothesis.

ZàÎÂà-10. wèÖààâÂà§ý Îààço §ýL §ýàç¢ê Ààç yãtà¥Ý rmà¢¥ ñ

State any two limitations scientific research.

h½»þ-'r'h½»þ-'r'h½»þ-'r'h½»þ-'r'h½»þ-'r'(Section-'B')

âÂàÈÂàà Þ â§ým viä £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 200-250 ÎàÆÀâÂàÈÂàà Þ â§ým viä £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 200-250 ÎàÆÀâÂàÈÂàà Þ â§ým viä £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 200-250 ÎàÆÀâÂàÈÂàà Þ â§ým viä £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 200-250 ÎàÆÀâÂàÈÂàà Þ â§ým viä £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 200-250 ÎàÆÀ

yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (Answer the following short-answer-type

questions with word limit 200-250)))))    (5   (5   (5   (5   (5x4=20)4=20)4=20)4=20)4=20)

ZàÎÂà-1. wèÖààâÂà§ý Îààço §ýL âwÎàçxmà¡àçÞ qÊ Zà§ýàÎà »þàâv¥ ñ

Throw light on the characteristics of scientific research.

OR

Îààço §çý ÕàçØà qÊ â¹þÃq½àã âvâh¥ ñ

Write a note on the scope of research.

ZàÎÂà-2. ràkàÊ ¥wÞ âw§íýu Îààço tçÞ ¡ÞmÊ Ðq˜þ §ýLâk¥ ñ

Differentiate between market and sales research.

OR

Êà˜ìþãu ¥wÞ ¡ÂmÊàê˜ìþãu ràkàÊ Îààço tçÞ ¡ÞmÊ Ðq˜þ §ýLâk¥ ñ

Differentiate between National and International market

research.

ZàÎÂà-3. qáÊ§ýÌqÂàà §çý âwâsÂÂà dààçm âvâh¥ ñ

Write the various sources of hypothesis?

OR

¡àªàtÂà q÷âm §çý ªàä½à âvâh¥ ñ

Write the advantages of induction method?

ZàÎÂà-4. ¡Âwçx½àà¾t§ý ¡ÂàäÞyoàÂà ZàÊjÂàà §ýàç Ðq˜þ §ýLâk¥ ñ

Clarify the exploratory research design.

OR

Zàuàçªàà¾t§ý ¡ÂàäyÞoàÂà §ýàç Ðq˜þ §ýLâk¥ ñ

Clarify the experimental research.

h½»þ-'y'h½»þ-'y'h½»þ-'y'h½»þ-'y'h½»þ-'y'(Section-'C')

âÂàÈÂàà Þ â§ým Àãiê £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 400-450 ÎàÆÀâÂàÈÂàà Þ â§ým Àãiê £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 400-450 ÎàÆÀâÂàÈÂàà Þ â§ým Àãiê £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 400-450 ÎàÆÀâÂàÈÂàà Þ â§ým Àãiê £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 400-450 ÎàÆÀâÂàÈÂàà Þ â§ým Àãiê £ÙàÊãu ZàÎÂàà ç Þ  § ç ý £ÙàÊ 400-450 ÎàÆÀ

yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (yãtà tçÞ ÀçÞ ß (Answer the following long-answer-type

questions with word limit 400-450)         (10)         (10)         (10)         (10)         (10x4=40)4=40)4=40)4=40)4=40)

ZàÎÂà-1. Îààço §ýL Zà§æýâm §çý ¡àoàÊ qÊ Îààço §çý âwâsÂÂà Zà§ýàÊàçÞ §ýà w½àêÂà §ýLâk¥ ñ

Discuss the different types of research on the basis of the

nature of research.

OR

â§ýyã tÑàâwùàvu §çý âwùàânêuàçÞ §çý Íuu yÞrÞoã ywFÕà½à §çý yÞjàvÂà §ýL
ÍuwÐnà ¡àq §èýyç §ýÊçÞªàç? ¢y§ýà §íýtr÷ w½àêÂà §ýLâk¥ ñ

Describe step by step, the procedure that you would

follow in conducting a survey of student expenditure in a

college.

ZàÎÂà-2. âwq½àÂà Îààço §çý âwâsÂÂà Zà§ýàÊàçÞ §ýà w½àêÂà §ýLâk¥ ñ

Explain the various types of marketing research.
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