
§·¤æ§ü / Unit-I

1. ÅþðUßÜ °Áð´âè °ß¢ ÅêUÚU ¥æÂÚðUÅUÚU ·¤ô ÂçÚUÖæçáÌ ·¤ÚUÌð
ãéU° ¥‹ÌÚU SÂcÅU ·¤èçÁ°Ð

Define a Travel Agency and Tour operator and
distinguish between them.

¥Íßæ / OR

ED-3053
P.G. Diploma in Tourism and Hotel

Management Examination, 2021

Paper - III

Travel Agency, Tour Oper. and Mark. for
Hospitality and Tourism

Time : Three Hours] [Maximum Marks : 100

ÙôÅU Ñ âÖè ÂýàÙæð´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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ÅþðUßÜ °Áð´âè ÃØßâæØ ·ð¤ §çÌãUæâ °ß¢ çß·¤æâ ·¤æ
çßßÚU‡æ ÎèçÁ°Ð

Discuss the growth and history of Travel
agency business.

§·¤æ§ü / Unit-II

2. ÅêUÚU Âñ·ð¤Á ·¤è ÂçÚUÖæáæ çÜç¹° ¥õÚU çßçÖ‹Ù Âý·¤æÚU
·ð¤ ÅêUÚU Âñ·ð¤Á ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Define a Tour package and write about
different types of tour package.

¥Íßæ / OR

¥æ§ÅUèÙðÚUÚUè ·¤è Öêç×·¤æ ÌÍæ ÅêUÚU ×ð´ §â·¤æ ×ãUˆß
ÂÚU Âý·¤æàæ ÇUæçÜ°Ð

Throw light on the Role of Itinerary and its
significance in a tour.

§·¤æ§ü / Unit-III

3. çÙ`ÙçÜç¹Ì ÂÚU â¢çÿæŒÌ çÅUŒÂç‡æØæ¡ çÜç¹° Ñ

    (a) Øæ˜ææ Õè×æ

(b) Õñ»ðÁ çÙØ×

(c) çÅU·¤çÅ¢U»

(d) ßèÁæ Âý·¤æÚU

( 2 )
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( 3 )

DRG_55_(4) (Turn Over)

Write short notes on the following :
(a) Travel Insurance
(b) Baggage Rules
(c) Ticketing
(d) Visa Types

¥Íßæ / OR

Õñ»ðÁ çÙØ× @Øæ ãñU? §Ù·¤æ ãUßæ§ü Øæ˜ææ ×ð´ @Øæ
×ãUˆß ãñ´?

What are the Baggage Rules ? Point its
Importance in air Travel.

§·¤æ§ü / Unit-IV

4. ÂØüÅUÙ çßÂ‡æÙ @Øæ ãñU? âæ×æ‹Ø çßÂ‡æÙ âð @Øæ
¥‹ÌÚU ãñU? §âð SÂcÅU ·¤èçÁ°Ð

What is Tourism Marketing ? How is it
different from general product marketing ?
Explain it.

¥Íßæ / OR

âðßæ ©Ulô» ·ð¤ çßàæðá â¢ÎÖü ×ð´ çßÂ‡æÙ ·¤ô
ÂçÚUÖæçáÌ ·¤èçÁ°Ð

Define Marketing with special reference to
Service Industry.

¥Íßæ / OR
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( 4 )
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¥æçÌ‰Ø ÌÍæ çßÂ‡æÙ ·ð¤ Õè¿ â¢Õ¢Ï SÍæçÂÌ
·¤èçÁ°Ð

Establish relation between Hospitality and
Marketing.

§·¤æ§ü / Unit-V

5. ×æ·ðü¤ÅU çâ»×ð‹ÅðUàæÙ ·¤è â¢çÿæŒÌ ÃØæBØæ ·¤èçÁ°Ð

Write in brief about Market Segmentation.

¥Íßæ / OR

ÂØüÅUÙ çßÂ‡æÙ ×ð´ ×æ·ðü¤çÅ¢U» ç×@â ·¤æ çßSÌæÚU âð
©UËÜð¹ ·¤èçÁ°Ð

Explain in detail the concept of Marketing
Mix in Tourism Marketing.
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